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What do you think?  
Tweet to @GraziaIndia  
with your comment and  
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What do you think? 
Tweet to @GraziaIndia 
with your comment and 
add #GraziaDebate

We asked you…
@Ohmygloss: humour. humour. Humour. 
Humour. Humour. Humour. Humour. Humour. 
Humour x 666.

@RaisaTolia: In all honesty, a campaign 
has to go viral to be noticed by people. 
#GraziaHeatedDebate.

@unbrokensheerio: Constant visibility is a 
huge advantage but you can’t go too far without 
merit. #GraziaHeatedDebate.

@meetashy: Consistency, character/personality 
and quality content (writing and photographs).

@histonser: There’s far too much choice on the 
Internet for a formula to work.

LATHA SUNADH,
Editor, 

Strut120.com

MANOU, 
Blogger, 

Wearabout, a 
blog documenting 

Indian street 
fashion

Warhol once said, “Everyone 
will have their 15 minutes 
of fame,” and I believe he 
was talking about Internet 
heroes. Success on the net is 
all about creative ideas neatly 
put together for all to like, 
share, pin, retweet, repost 
and comment. What are you 

pegged as? A digital warrior professing 
healthy living on a blog, or an opinion-
maker arguing your most radical ideas 
on Twitter? Success is about sticking 
to the mould of your own making. It’s 
also consistency – always stay true to 
who you are and who you want to be on 
the Internet. The third success mantra 
is to marry created content to curated 
content. Furthering yourself as a brand 
is what this is all about. And it’s not 
always related to the number of retweets 
or the count of followers. It’s the idea of 
you that people can relate to and with 
that, you will stay in people’s minds and 
Google searches forever, gaining iconic 
status on the Internet. 

If I am being asked 
to take part in this, 
does it mean I’m being 
considered successful (or 
are you asking people 
who have failed)? For 
me, success online is 
not any different than 
success offline. One can 
look at the numbers 
online and gauge one’s success – greater 
the number, greater the interest of others 
in what one does. But that is only from 
others’ point of view, and numbers can 
be bought. Earning a living while doing 
what you like is the only definition of 
success. Success online is being happy 
with yourself… offline. 

Can’t argue with the 
fact that money that 
a blog brings in and 
page hits are a good 
starting point to 
quantify online success. 
But there’s a different 
approach of valuing a 
blog’s worth too. How 
seriously you are taken in your niche, 
for starters. For a celebrity fashion blog 
like ours, everytime we interact with 
designers, editors or actors, it lends a bit 
of weight to what we do. There are many 
blogs which may not have big numbers 
in traffic, but because they reach their 
core audience, the numbers don’t matter. 
These are blogs that advertisers and 
brands seek for association. Ph
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IK PAYAL PARIJA 
and PRIYANKA 

PRASAD, Bloggers, 
High Heel 

Confidential

ANONYMOUS, Founder, Sweetish House 
Mafia, who sells innovative cookies out  
of a car

Though a stellar product is an obvious 
pre-requisite, an off-beat marketing and 
promotion plan seals the deal. Sweetish 
House Mafia was fortunate that way. 
The anonymity of the person behind the 
brand with a nickname ‘Batman of Baking’, 
made people curious. We also involve our 
customers in picking the delivery locations. 
It makes them feel valued.

‘Retweets’, ‘Likes’, ‘Followers’ and 
‘Hits’ – in the cyber world, the 
numbers associated with these 
terms are often an easy measure of 
a brand/person’s success. Whether 
or not they add up to financial 
achievements is arguable. Like 
celebrities who are famous for 
being famous, online success is 
also often deceptive and hard to 
justify. We spoke to some of the 
people who’ve been-there-tweeted/
blogged-that to tell us what counts 
as success online.
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